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2015 HIGHLIGHTS
Miami International Film Festival, produced and presented by Miami Dade 

College, showcases the best of the world cinema with a gateway to Latin 

America that fosters creative and technical talent. Over the past 32 years, 

the festival has grown from being showcased in a single theater to a sprawling 

variety of venues throughout South Florida with more than 60,000 attendees.

FESTIVAL HIGHLIGHTS 
•	 250+ screenings & special events took place throughout the 10 days in 

 Miami Beach, Downtown Miami, Coconut Grove & Coral Gables

•	 Average of 5 billion total annual tracked media impressions

•	 Featured in national press outlets including People Magazine, Variety,   

 IndieWire, The Hollywood Reporter, Univision, Ocean Drive and more

•	 More than $95,000 in prizes awarded to winning filmmakers

PROGRAM HIGHLIGHTS
•	 140+ narrative and documentary feature films

•	 47 World, International, North American, and US premieres 

•	 300+ filmmakers and industry professionals in attendances

•	 Films from 43 countries screened

•	 Daily industry happy hours, as well as private and public parties

•	 Panels, conversations and educational screenings
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SPONSOR MENU
Onsite

Activation1

Naming 
Rights 2

Ticket
Guide 3

 Commemorative
 Program
Catalogue

4

Logo
Placement5

Air Time6

Digital7

Social Media8

Gifting9

Your Idea
Here10

Create an audience experience with product integration and sampling 
at one of our Festival screenings, parties, or daily happy hours.

Opportunity to name a film competition and/or category and be 
internationally recognized with the Festival’s official selection.

250,000+ copies are distributed via inserts in The New York Times 
and Miami New Times, as well as through direct mail, by street teams,  
and at Festival venues. Opportunities for logo and ad placement.

4,000+ commemorative program catalogues are distributed to all 
filmmakers, industry guests, Miami Film Society members and sponsors. 
Opportunities for logo and ad placement.

Align your brand logo through various digital and printed platforms. 
From step and repeats to on-screen experiences, give your logo 
brand awareness and visibility among local, national, and 
international audiences.

Logos can be included on the Festival Sponsorship Trailer which plays 
before each film screening throughout the Festival OR have your own 
trailer play before engaged audiences.

30,000+ organic subscribers receive the Festival Newsletter. Sponsors 
have the opportunity to place logos, banner ads, and links directing 
traffic to their site in our e-newsletter and/or on our website.

With 32,000+ Facebook fans, 20,000+ followers on Twitter, our social 
media platforms offer a highly visible opportunity to promote your 
company.

Put your product in the hands of the Festival’s audience or VIP guests 
through a variety of product placement opportunities available in 
exclusive and non-exclusive categories.

We work intimately with each brand to create unique, customized 
experiences. Give us your ideas and we can make it happen.
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FESTIVAL BRANDS
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DEMOGRAPHICS
60,000 ATTENDEES

62% FEMALE

38% MALE

50.81% ARE OF HISPANIC HERITAGE
63% BETWEEN THE AGES OF 18-49
72% SOUTH FLORIDA RESIDENTS

77% MORE APT TO DO BUSINESS WITH BRANDS THAT SUPPORT THE ARTS

51% ANNUAL HOUSEHOLD INCOME IN EXCESS OF $100,000

By supporting Miami International Film Festival you join an elite group 

of brands who support independent filmmaking and the arts. The 10-day 

Festival offers an abundance of opportunities to promote your brand to 

an audience of film aficionados, trendsetters and influencers. Companies 

across the globe have sponsored the Festival to align their brands with the 

visionary talent and awareness associated with the Festival.

Through a mixture of access, exposure, hospitality, social media and 

experimental activation, each sponsor receives a customized package of 

benefits tailored specifically to their organization’s strategic goals.

Audience engagement is a necessary and exciting element of collaborating 

with the Festival. Crafting a custom program with measurable and tangible 

results is a welcomed opportunity.

Let’s build something great together...


